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Preface

Austin-Smith:Lord, in association with 
DTZ and Mott Macdonald and Gardiner 
& Theobold have been commissioned by 
Amber Valley Borough Council to develop 
a Framework for Regeneration which will 
identify key ‘development’ sites within 
Ripley town centre seen as critical in 
securing the town’s renaissance.

The aim of the study is to set out a clear 
vision for the regeneration of Ripley by:

• considering issues of movement so 
that pedestrians and vehicles can co-
exist more satisfactorily within the 
centre;

• signposting new uses for key 
development opportunity sites 
informed by high level market testing: 
and

• ensuring proposals are consistent 
with planning, highway capacity 
considerations

In conclusion, this Study advocates the 
strengthening of Ripley’s town centre 
and its role as a market town, through 
the development of a strategic vision 
which ensures that the projects work 
together as a cohesive solution. The 
report suggests that new uses can be 
supported in key locations, regenerating 
the town, rediscovering its offer and as 
a consequence furthering its longer term 
sustainability.
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1.0 Introduction

As a small market town, Ripley has a 
resident population of around c14,000 
people. The town is well connected to 
the national motorway network, being 
approximately 1.5 miles east of the A38 
and approximately 7 miles to the west of 
Junction 26 of the M1. 

The study aims to establish a clear vision 
for Ripley’s regeneration and in so 
doing identifies those key development 
opportunity sites (KDOS) seen as critical 
to instigating change.

Set within the context of a Framework 
Plan, this report aims to further test the 
initial feasibility of those key development 
opportunity sites through a process 
of consultation and development 
work, so enabling the team to move 
a stage forward in signposting those 
outline principals seen as critical in the 
subsequent preparation of development 
briefs for the sites identified. The 
ambition must be to improve significantly 
the sustainability of the town and to 
refresh its image and reputation as one of 
four market towns within the Nottingham 
Derby catchment area.

This Framework Plan is intended to:

• clearly articulate a vision for the town 
which will influence each of the 
projects and the future role for Ripley; 
and

• qualify those development 
opportunities which support the 
vision, offering initial design principles 
as a basis for site specific development 
briefs which will need to be developed 
as an immediate next step for each of 
the sites identified.

In conclusion, the report drives forward 
the aspirations for Ripley within the 
context of a deliverable framework which 
the town can support and own.

During the course of this study meetings 
have taken place with representatives 
from both the County and Borough 
Council, and with local businesses which 
have helped firm-up the key issues, 
hopes and aspirations for the town. 
Consultation has also taken place with 
key stakeholders and members of the 
general public in order to secure a local 
perspective on the emerging proposals 
promoted as part of the scheme. The 
assistance of all parties has proved 
invaluable and has ensured that the 
framework masterplan is clearly focused 
upon community expectations.
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Figure 1: Market Place



2.0 The Brief 

This masterplan is the first phase in the 
regeneration process and is intended to 
set out a clear vision for the regeneration 
of Ripley. Furthermore, its purpose is to 
identify key development opportunity 
sites within the town centre and sign-post 
those development principles which will 
help shape a series of development briefs 
for the sites identified as critical to the 
town’s new future..

The masterplan aims to raise the 
aspirations of local people by promoting 
an agenda for change which can be 
delivered over the short, medium and 
longer term, by:

• raising productivity: the masterplan 
will provide the context for 
increasing employment, enterprise 
and innovation by setting out key sites 
for investment

• ensuring sustainability: the plan 
will create an agreed holistic vision 
for the town built upon its long-
term economic and environmental 
sustainability

• achieving equality: the plan will 
provide an inclusive vision that will 
improve opportunities for all and raise 
the aspirations of the local community 

There is an expectation therefore that 
the individual development opportunity 
sites which sit within this town wide 
framework will exploit the potential for 
interconnection and collectively promote 
a town environment of character, scale, 
intrigue and interest which will contribute 
to the town’s longer term sustainability.

The requirements may be summarised:

• to address the opportunity to 
rediscover the town’s role, providing 
a vision that will renew its sense of 
place;

• to further test the initial feasibility 
of a number of key development 
opportunities;

• to improve community understanding 
and encourage involvement in the 
project development;

• to provide an indication of headline 
costs/preliminary viability associated 
with the key proposals; and 

• to ensure consistency with planning 
and highway consideration

The framework offers a strategic 
perspective and promotes realistic 
concepts which will foster integrated and 
responsive urban design solutions capable 
of supporting change and enriching the 
vitality of Ripley’s town core.

The key to developing an appropriate 
and adaptable plan always lies in 
careful consultation and a detailed 
understanding of the current needs and 
future aspirations for Ripley, informed by 
an awareness of key issues influencing 
the town.

The key issues arising from our 
understanding of the brief and which 
have a fundamental influence upon the 
development of this Framework, can 
therefore be summarised as follows:

• traffic/pedestrian movement and 
permeability: vehicle movement 
dominates the town centre experience/ 
north/south pedestrian movement is 
less than easy;

• legibility, navigation and signage: 
weak spatial structure dominated by 
poorly configured surface car parking;

• mix of uses/activities is currently 
limited within the town centre; and 

• access and parking: there is currently 
no clear parking strategy

2.1 Consultation

Consultation as a process has been 
embarked upon as a key part of the study 
process and has been designed to explore 
and examine the appropriateness of ideas 
emerging.

It has been delivered through a 
combination of:

• face to face interaction;
• a public exhibition; and
• presentations

This programme of engagement has 
therefore presented an opportunity for 
the town’s people to provide input and 
to feedback on each of the emerging 
concepts.

2

Austin-Smith:Lord LLP Ripley Masterplan - Part Two

Austin-Smith:Lord / 909075 / Ripley Masterplan / Part Two / September 2009

“not to prescribe a 
design outcome or 

restrict creativity, but 
rather to set down 

principles”



3.0 Framework Masterplan 

3.1 Understanding the Aspiration

The concept of a Framework Strategy 
does not, on the whole, involve design 
work as usually understood. It is 
concerned with a high level analysis of 
the urban context, consideration of broad 
principles of layout and the identification 
of key opportunities.

This plan, therefore:

• sets down the different layers of 
physical change;

• advocates interventions; and 
• reinforces the vision by steering 

understanding of change – built form, 
open space, mass and scale

Ultimately, any regeneration plan which 
looks to remodel the town centre must 
be sustainable, enabling it to meet the 
needs and requirements of its local 
community. Whilst aspirational, it must 
remain realistic enough to secure funding 
and attract investors. In so doing, the 
plan must also respect the requirements 
as set down within the planning context.

3.2 Reinforcing the Vision

This plan is built upon a series of 
principles which need to be applied with 
a degree of flexibility in order to ensure 
that the structure of redevelopment 
has a logic, is well organised and has 
coherence.

The vision has been derived from a 
genuine understanding of the town and 
its attributes or otherwise. Realisation, 
therefore, must be achieved through 
careful and appropriate exploitation, 
not simply the delivery of a series of 
standalone opportunities.

3.3 Key Drivers

The aim of the proposed plan is to 
achieve a framework which promotes a 
sustainable town centre responsive to the 
ambition of its people. The Masterplan 
Framework must seize the opportunity 
to reconfigure local amenities and 
advocate new uses on key sites, capable 
of accommodating growth and sparking 
fresh interest within the town centre.

The proposals will improve the diversity of 
the town’s economy enhancing its vitality 
and viability and will strengthen its new 
sense of place.

3.4 Design Concept

The primary aspiration of this framework 
must be to promote and secure a high 
standard of design which reinforces a 
new identity for the town.

The aim must be to encourage a design 
approach based on understanding 
and innovation which will give the 
framework value as a context for the key 
development opportunities, by.

• creating coherence and quality;
• promoting a sense of place; and 
• by establishing a network of routes 

and sequences of spaces which 
will not only complement the new 
built form but improve movement, 
connection and understanding.

Ultimately however, delivery of this 
framework will be dependent on making 
numerous modifications and subtle 
changes, responding as necessary to fresh 
information and changing circumstances.
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Figure 3: View North Figure 5: View EastFigure 4: View South Figure 6: View West



4.0 Understanding of Context 

There has been a decline in many of 
our market towns during recent years, 
as the popularity of out-of-town retail 
development has risen, livestock markets 
have closed and people have enjoyed 
increasing mobility. As a result the 
viability of high street businesses become 
less certain, the social cohesion exhibited 
in the past has become less tangible 
and the quality and diversity of services 
provided has suffered as a consequence..

If market towns like Ripley are to re-
discover themselves, then they must:

• begin once again to offer facilities 
comparable with those of a hub 
settlement;

• engage their towns people in the 
future development plans for change;

• use their renaissance to enhance 
people’s quality of life, enabling access 
to essential services, training, jobs, 
leisure and cultural opportunities; and

• improve rural economic diversity and 
vitality

4.1 Strengthening Existing Assets

The masterplan framework must strive 
to rebuild Ripley’s key assets as well as 
further new functions:

Market Town Heritage

As a market town, Ripley has suffered a 
period of decline in recent years, as its 
market town character has to a degree, 
been eroded. The remnants of built 
heritage nonetheless, (The Church, The 
Market Place, The Council Offices) offer 
important clues to enhancing its sense of 
place.

Any visioning must strive for excellence 
in its design approach, whether it be the 
built form or public realm and attempt to 
reinforce an understanding of place.

Proposals must harness the value of 
those assets of note and find ways of 
celebrating them by investing in their 
setting. New development must avoid 
making a weak attempt at emulating the 
past, but rather present a positive view of 
contemporary urban change within the 
context of the existing town setting.

Retail

Opportunities must be harnessed to 
diversify and strengthen the town’s 
retail offer and local services provision 
and challenge its reputation as a centre 
which has little comparison retailers and a 
poor mix of general retailers, dominated 
by takeaway outlets, charity shops and 
estate agents. It is crucial that any new 
retail development contributes to a sense 
of vitality and vibrancy thereby adding to 
the dynamics of ‘place’.

Traffic

The existing highway network channels 
the majority of vehicular movements 
through the town centre. This pedestrian 
/ vehicular tension does little to enhance 
any sense of place within the centre 
and limits opportunities to promote a 
pedestrianised street scene.

This issue is most evident on High Street 
and its interface with the Market Place 
which though designed to function as a 
pedestrian space is primarily given over to 
car parking.

Permeability and the Ease of 
Pedestrian Movement

Pedestrian comfort is hampered by traffic 
movement throughout the town centre. 
North south pedestrian links are especially 
difficult. It is fundamentally important 
therefore that measures to increase 
pedestrian permeability are incorporated 
within any proposals to ‘restructure’ 
blocks within the town centre.

Mix of Uses/Activities

A careful balance of uses and activities 
are required in order to facilitate Ripley’s 
role as the sustainable hub for the local 
community. It is vital that proposals utilise 
the regeneration of Ripley to enhance 
people’s quality of life, improving access 
to essential services, training, jobs and 
leisure opportunities where possible, 
reinforcing rural economic diversity and 
vitality.
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Plate 1: Oxford Street

“inject a new lease of life 
into the market town in 

order to provide convenient 
access to services 

they offer”
Plate 2: Knightsbridge



  4.2 Establishing an Urban Realm 
    Framework

The approach to this Urban Realm 
Framework has been developed with due 
regard to:

• the views of the offices from Amber 
Valley Borough Council and local 
community groups/traders association;

• local and national planning policy;
• existing constraints and opportunities;
• the future aspirations for the town; 

and
• the Commission for Architecture and 

the Built Environment’s (CABE) seven 
qualities of attractive urban areas

Making the town centre more pedestrian 
friendly is critical to the success of any 
public realm strategy. Whilst it is clearly 
understood that radical change is not 
possible, minor adjustments will have a 
dramatic effect.

Once these adjustments are in place then 
the public realm improvements associated 
with the streets/junctions identified 
can be implemented, allowing for the 
rediscovery of what have long since been, 
focal points for activity within the town 
centre. Furthermore, new spaces can be 
introduced to help the town function 
more effectively.

4.3 Aspirations

The ambitions for Ripley’s town centre 
can be summarised as to promote:

• an improved pedestrian experience 
throughout the town centre

• access for all – disabled, visually 
impaired, children, cyclist;

• a comfortable, safe and attractive 
public environment which residents, 
employees and visitors can enjoy; and 

• high quality design and use of 
materials that are fit for the purpose, 
robust and easy to maintain
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Plate 3: Urban Realm 
Improvements, Merthyr Tydfil, 

Austin-Smith:Lord LLP

Plate 4: Urban Realm 
Improvements, Merthyr Tydfil, 

Austin-Smith:Lord LLP

Figure 7: Masterplan Framework



4.4 Key Objectives and   
    Development Principles

The Commission for Architecture and the 
Built Environment (CABE) has identified 
seven qualities which must be embedded 
in the design approach advocated within 
the town centre.

• Character;
• Continuity and enclosure;
• Quality public realm;
• Ease of movement;
• Legibility;
• Adaptability; and 
• Diversity

Character ...

Ripley has the potential to become an 
attractive market town if it is able to 
rediscover its key landmark buildings 
and civic space, the Market Place, which 
combine to give Ripley its structure. The 
make-up of the town is based on a simple 
street layout - the Market Place and a 
limited number of landmarks. Whilst four 
distinct character areas can be identified 
within the town core:

• Eastern Approach
• Market Place
• Retail Spine
• The Chuch

The town’s overall identity is obscured 
by the quality of the public realm, the 
amount of streetscape clutter and the 
lack of co-ordinated street frontages, 
notably along Oxford Street/Church 
Street.

The principal space, (the Market Place), 
has also been subject to a make over and 
in the process lost its critical identity, and 
instead inherited a function (car parking) 
which is alien to its true purpose.

In order to re-establish Ripley’s identity, 
a simple, clear and unambiguous image 
must be created from the moment of 
arrival in the town to that moment 
of departure. This can be achieved by 
reinforcing its main asset, the Market 
Place, which makes it distinct from 
surrounding settlements.

There are a number of measures which 
can be used to strengthen Ripley’s 
character and which will be subject 
further development as part of the next 
stages of project development:

• management of features that distract 
from the town’s character (dominance 
of traffic, streetscape clutter and 
inappropriate advertisements);

• introduction of a shop frontage 
scheme in order to unify signage and 
the appearance of the town centre, 
Oxford Street in particular;

• provision of quality streetscape which 
compliments the building form and 
promotes a unified street scene;

• provision of a  signage, lighting and 
street furniture strategy that is unique 
to Ripley; and

• encouragement of speciality shops/
market stalls which will promote a 
new offer for the town.
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Figure 8: Character Areas

Plate 5: Eastern Approaches Character Area

Plate 6: Market Place and Approach Character Area

Plate 7: Retail Spine Character Area

Plate 8: Church Character Area

“development responding to and 
reinforcing locally distinctive 

patterns of development
and culture”



Connectivity and Enclosure ...

The existing structure of the town 
provides a degree of enclosure which 
starts to break down at the town edges 
– certain elements of the street scene 
have been demolished and replaced by 
inappropriate building forms with little 
relationship to the public realm or simply 
opened up to provide surface car parking.

Connectivity and enclosure can be re-
established within the town by:

• building back the continuous street 
frontage and rationalising small 
off street car parks in gap sites as 
appropriate;

• addressing symbols of neglect and 
examples of poor quality buildings - 
the toilet block, the Co-op);

• encouraging of an active relationship 
between buildings, boundary 
treatments and the public realm, with 
uses and entrances relating more 
appropriately to external space; and

• improving permeability through 
natural surveillance, lighting, 
signposting and bt introducing new 
pedestrian routes
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Figure 9: Spatial Structure

Plate 9: Sense of enclosure break down...corner buildings removed

Plate 10: Market Place...enclosed on all sides

Plate 12: ‘Strong Enclosure’ along High Street

“continuity of street frontages 
and the enclosure of space by 

development which clearly defines 
private and public spaces”

Plate 11: Co-op Car Park ‘breaks down’ sense of enclosure
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Quality of the Public Realm ...

Market Place should provide the main 
focus for activity within Ripley town 
centre. It should be an attractive and well 
used space however, the inherent quality 
and usability of the space is currently 
underminded by its principal use as a 
car park. There is a poor relationship 
between the square and the surrounding 
buildings because of the traffic routing 
along its northern and southern edges 
which prevent activities ‘spilling’ out and 
‘animating’ the space. Inappropriate 
street furniture, signage and lighting also 
gives rise to considerable visual clutter.

The extent and quality of the space 
available for use by those visiting the 
centre can be expanded by:

• increasing pedestrian permeability;
• improving the relationship between 

public realm and adjacent buildings;
• removing unattractive buildings 

in key locations and reconfiguring 
or relocating facilities to more 
appropriate locations – the Co-op. The 
Library

• encouraging active frontages which 
relate to the use of the area and 
define the space;

• addressing the status of High Street as 
it enters the Market Place;

• co-ordinating and rationalising street 
furniture, signage and other visual 
clutter

Once this has been achieved, streetscape 
enhancements can be carried out to help 
promote a vibrant, safe and comfortable 
pedestrian friendly environment simply 
by:

• defining the boundary between 
pedestrian and vehicle priority zones;

• modifying pavements, removing 
kerbs, providing crossing points and 
remodelling key junctions;

• providing quality street furniture which 
complements the scale, context and 
use of surrounding buildings; and 
which is robust, sustainable and easy 
to maintain;

• promoting high quality detailing which 
will enhance wayfinding;

• increasing perception of safety and 
natural surveillance whilst minimising 
opportunities for crime; and

• defining and animating the public 
realm by promoting a contemporary 
approach to the lighting of key 
building frontages and pedestrian 
routes
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Figure 10: Physical Fabric

Plate 13: Cock Hotel. Poor Physical Fabric

Plate 14: Toilets, Poor Physical fabric...lack of xxxx

Plate 15: Co-op, Poor Physical Fabric promotes negative usage

Plate 16: Pedestrian link  from Church Street to Grosvenor Road

“public spaces and routes that are 
attractive, safe, uncluttered and work 
effectively for all in society, including 

disabled and elderly people”
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Ease of movement ...

Circulation around the town centre is 
based on a one way inner gyratory system 
with one or two way conventionally 
laid out routes (Oxford Street being an 
exception and pedestrianised) running in 
an east/west direction. 
Pedestrians access the town centre 
from all four approaches to the north, 
south, east and west and from each 
of the car parks. All these routes are 
dominated by vehicular traffic and not 
particularly welcoming. The gateways 
are ill defined and fail to announce any 
sense of arrival until you enter the Market 
Place. Furthermore, a lack of north-
south pedestrian routes make movement 
through the core less than easy.

Movement in to and through the town 
centre can be eased considerably by:

• creating an integrated strategy for 
vehicles, pedestrians and cyclists;

• increasing permeability for pedestrians, 
particularly in a north/south direction;

• creating accessible routes through 
the town by improving crossings, 
waymarking, signage, removing 
kerbs, remodelling key junctions and 
reducing the dominating impact of 
traffic along High Street;

• introducing shared surfacing at key 
locations within the town centre; 

• facilitating pedestrian linkage from 
the recreational corridor east of town 
centre;

• remodelling the town centre block 
bound by Church Street/Grosvenor 
Street to facilitate pedestrian 
movements north south and east west;

• rationalising street furniture and visual 
clutter; and

• providing secure cycle parking
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Figure 11: Movement and Linkages

Plate 17: Potential North/South link

Plate 18: Edge Defining Route

Plate 19: Weak North South Linkages

Plate 20: Weak North South Linkages

“making places that connect with each 
other and are easy to move through, 

by putting people before traffic 
and integrating land uses 

and transport”
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Legibility ...

The existing structure suggests Oxford 
Street as marking the town centre, the 
Market Place being slightly “off piste” 
because of its current function and the 
uses which bound its edges.

Legibility within the town is not clear. 
Poorly configured surface car parks 
ineffectively mark several of the town’s 
gateways and fail to define the routes 
and any sense of entry.

Legibility can however be re-established 
in the town by:

• promoting a strong sense of arrival 
through gateway features, infill 
development and lighting;

• establishing a clear street hierarchy 
which allows pedestrians and vehicles 
to co-exist;

• giving emphasis to existing landmarks 
and reference points such as the Town 
Hall, the Parish Church, Knightsbridge 
House;

• introducing lighting, paving and a 
shop frontage scheme;

• creating an attractive streetscape 
incorporating new spaces with active 
frontages, visual details, appropriate in 
scale and features which will promote 
a sense of place and destination;

• creating routes between nodal 
points and landmarks (arc of civic 
space) which provide a sequence of 
experiences;

• providing co-ordinated signage to 
assist with navigation at key points, 
particularly between the town centre 
and the car parks;

• avoiding streetscape clutter
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Plate 21: Town Hall Car Park; Poor Gateway

Plate 23: Undefined Gateway at Eastern Approach

Plate 22: Lidl Car Park; Poor Gateway

Plate 24: Oxford Street-disconnected from the Market Place

“development that provides 
recognisable routes, intersections 

and landmarks to help people 
find their way around”

Image to be added



Adaptability ...’development that can 
respond to changing social, technological 
and economic conditions’.

In its present form Ripley lacks 
adaptability. The town has only a 
limited amount of open space and the 
public realm is generally characterised 
by streetscape clutter and lower order 
finishes.

The existing public realm could be 
enhanced however by remodelling the 
existing spaces and introducing a number 
of new sub-spaces (as part of the arc of 
civic space) and by promoting uses in 
surrounding buildings which compliment 
the spaces. For instance, semi-permanent 
market stands could be provided on 
Market Place with a mixture of functions 
and tenures.

Futhermore, the adaptability of the town 
can be improved through the following 
measures:

• identifying a robust palette of 
materials and street furniture which 
will reinforce the identity of Ripley and 
be capable of adaptation for other 
locations within the “wider” town 
area;

• ensuring that the streetscape palettes 
and designs can be adapted to meet a 
range of budgets; and

• developing a town wide design guide 
for the Public Realm as a critical next 
step
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Plate 25: Existing Public Realm along High Street Plate 27: Poort Public Realm: Sainsbury’s BacklandsPlate 26: Market Place: Suitable Space for Semi Permanent Market 
Stands

Plate 28: Low Order Public Realm

“development that can respond to 
changing social, technological 

and economic conditions”

Precedent image to be added



Diversity ...’

Ripley demonstrates a primarily 
residential character, with basic retail 
uses dominating Oxford Street and two 
supermarkets located on the edges of the 
town core.

Diversification of uses can be achieved 
within the town centre by:

• promoting redevelopment of the 
former Sainsbury’s backland site to 
accommodate a mix of uses – retail, 
civic and office;

• encouraging a strengthening of the 
retail offer at the eastern end of 
Oxford Street; and

• providing a choice of meeting points 
and routes with different characters 
(arc of civic space): the Market Place 
or new Library Square proposed 
as part of the Sainsbury backland 
restructuring proposal, the proposed 
square at the east end of Oxford Street 
and the new square proposed at the 
southern approach
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Plate 30: Retail CorePlate 29: Retail Core Plate 31: Retail Core Plate 32: Retail Core

“a mix of compatible developments 
and uses that work together to 

create viable places that 
respond to local needs”



4.5 Design Principles

The following principles are intended 
to underpin an approach to the Urban 
Realm. Whilst it is the intension to focus 
on the town cente (Market Place, High 
Street, Church Street, Oxford Street, 
Grosvenor Road) the approach could be 
applied throughout a wider area and help 
provide a wider identity for Ripley during 
those later stages of its regeneration.

Street Furniture

Each palette developed should be 
adaptable so as to ensure that is can be 
applied to other settings, facilitating a 
coherent design approach throughout 
the whole town.

The overriding design ambition should be 
to:

• minimise street furniture and obstacles 
within pedestrian areas, including the 
number of signs and posts required;

• ensure furniture is complimentary to 
the role and function of the space ;

• be of high quality and appropriate to 
context

Above all, the approach should be 
contemporary, simple, elegant and 
responsive to the character and function 
of the space.

Roadways

High Street must be remodelled to 
reinforce pedestrian priority and facilitate 
a re-ordering within the Market Place.. 
Elsewhere, streets should be:

• the minimum width possible for 
purpose;

• offer clear definition for pedestrian 
and vehicle priority zones through 
careful use of contrasting materials

• further consider the introduction 
of self regulating speed restrictions 
(Church Street); and 

• constructed from Tarmac in vehicle 
priority zones to ensure easy 
maintenance.

Pedestrian Crossings

Pedestrian crossings should be reworked 
at key locations see Figure 8: 

• Nottingham Road/ Grosvenor Road/ 
New Street

• Church Street/ High Street
• Church Street/ Nottingham Road

Physical barriers to movement should 
be rationalised and kerbs reviewed in 
conjunction with proposed junction 
remodelling

Associated signals, cabinets, electrical 
feeder pillars and signage associated 
with the pedestrian crossing should be 
designed to co-ordinate with other road 
signage and street furniture.

Contrast of tone and texture should be 
used sensitively to indicate crossings 
with minimal use of colour contrasts. 
Metal paving studs could be used as an 
alternative.

Traffic Signs and Signals

Traffic signs must provide a clear message 
that is easily visible to the motorist. They 
must be designed to comply with relevant 
standards and safety guidelines but seek 
to minimise intrusion into the townscape 
where possible. This can be achieved by:

• integrating the signs into other street 
furniture such as pedestrian signage, 
bollards, walls or by attaching them to 
lighting columns or traffic light posts;

• minimising their size;
• incorporating necessary lighting into 

the structure of the sign;
• reducing the amount of white lines
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Plate 33: Highway remodelled to reinforce pedestrian priority

Plate 35: Use of contrasting textures

Plate 34:Urban Square 

Plate 36: Street trees enhance space



Pedestrian Signage

Pedestrian signage should guide 
users from their arrival point to their 
destination. It should be orientated 
towards visitors and:

• provide an understanding of the 
town’s layout and linkages

• indicate the direction and location of 
key buildings, such as council offices 
and other public services library, leisure 
centre etc; and

• direct pedestrians towards other local 
assets – ‘greenway’ and to places of 
interest further afield

Signage should be located at key 
‘decision points’ particularly between the 
town car parks and Oxford Street, Market 
Place, ‘Sainsbury’s backland’.

Signage should be integrated in to the 
street scene and could be integrated with 
public art. Where possible the signage 
should:

• be configured so that layout plans face 
the direction of the viewer;

• use clear, simple and consistent 
graphics;

• contain relevant information with few 
words; and

• be a fun but recognisable as a way 
marker

Opportunities should be taken to co-
ordinate the graphics used with the 
town’s web site design and any paper 
maps produced to enhance Ripley’s 
identity.

Lighting

The aesthetic lighting of buildings of 
interest within the streetscape must be 
multi functional, it should light the street, 
act as a way marker and enliven the 
public spaces associated with the building 
in question. Critical opportunities include 
Market Place, the eastern approach 
and the new north/south link between 
Grosvenor Road and Church Street..

Public Art

Whilst there are few opportunities for 
freestanding dedicated works of art in 
Ripley town centre due to the limited 
amount of civic space, opportunities do 
exist to further consider the introduction 
of Public Art as a means to way making 
(pavement detailing) throughout the 
town centre with particular emphasis 
within the ‘backland’ redevelopment and 
the reinforcing of the north-south and 
east-west movement.

The design of the artwork whether as 
part of the pavement detail or otherwise 
should be of high quality, appropriate 
and complimentary to its location. 
The choice of materials should take 
into account the wider townscape 
incorporating local materials, logos and 
products where possible.

Advertising

Advertising within the public realm along 
High Street should be controlled so not 
to detract from the quality of the Market 
Place.

Planting

There are few opportunities for planting 
within Ripley town centre. The main 
exception being the promotion of the 
green link between the park and the 
Market Place and further reinforcement 
of the Market Place and development of 
pedestrian links to the Greenway.
Planting should be simple, uniform, shade 
tolerant and low maintenance. It should 
not detract from the space or building 
with which it relates.

Paving

Paving palette design should:

• define use, pedestrian/vehicular 
priority and street/public realm 
hierarchy. The size and type of units 
should define and reflect pace of 
movement;

• be detailed to reflect the importance 
and quality of the space

• be in scale with surroundings and 
not compete with the surrounding 
buildings;

• define edges between vehicle and 
pedestrian priority zones;

14

Austin-Smith:Lord LLP Ripley Masterplan - Part Two

Austin-Smith:Lord / 909075 / Ripley Masterplan / Part Two / September 2009

Plate 37: Lighting Plate 38: Public Art...Street Furniture

Plate 39: Street Trees Plate 40: Rich Urban Realm



5.0 The Proposals 

5.1 High Street Downgrade

The primary driver for changing the 
transport infrastructure is to improve the 
environment in the Town for visitors and 
residents alike.  In so doing it is hoped 
that more people will wish to visit Ripley, 
and those that do will therefore have a 
more pleasurable experience.  In turn, 
increased visitor numbers will lead to an 
increase in general prosperity.

The proposals suggested below do not 
amount to dramatic changes to the 
transport arrangements in the Town.  A 
low-key approach is advocated based 
upon a range of measures, some of 
which could be introduced individually. 
However if all the opportunities are 
taken, then it will undoubtedly assist in 
creating a more pleasant environment for 
those living, working and visiting Ripley.

The relationship between the Market 
Place and High Street is critical to the 
workings of the town centre. This plan 
therefore explores the opportunity for 
linking Oxford Street with the Market 
Place by re-ordering priorities within the 
Highway.

Recommendation

The plan recommends the introduction 
of a quasi-shared surface concept.  The 
carriageway available to vehicles would 
be narrowed, and potentially include 
geometric diversion i.e. chicanes, 
junction tables etc along with subtle 
measures such as carriageway surface 
texture changes.  The High Street would 
remain open to all traffic.  The reduced 
roadspace would lead to a reduction in 
traffic speeds and thus act as a ‘penalty’ 
for entering the High Street.

Regular through traffic would be aware 
of an increase in journey times and 
would be encouraged to divert around 
the Town Centre, unless having a reason 
for visiting it specifically e.g. shopping.

New visitors would not be aware of the 
shared surface, and would therefore be 
likely to continue into the Town Centre 
thereby retaining the element of passing 
trade.  And furthermore, an appealing 
environment would encourage visitors to 
stop. Diversion of heavy traffic could still 
be encouraged via Peashill Road to the 
A610.  This could be achieved by means 
of a weight restriction (with an exemption 
for buses).  Formal signing diverting 
through traffic onto Peashill Road was 
considered unnecessary. 

Church Street would be converted to 
two way operation with the introduction 
of conventional signalised ‘T’ junctions 
with High Street/Cromford Road and 
Nottingham Road/Chapel Street and 
Nottingham/Grosvenor (see Figure 9). 
These changes would allow for additional 
on street parking and bus stops to be 
located away from the improvements 
to High street.  The conversion of the 
carriageway from one way to two way 
operation is also likely to reduce average 
traffic speeds.  The new junctions would 
improve the pedestrian crossing facilities. 
Furthermore traffic leaving Grosvenor 
Road would be prevented from making a 
right hand turn onto High Street.

With a new public square introduced at 
the co-op gateway the aspiration would 
be extend the shared surface along High 
Street as far as the new open space. 
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Plate 42: Parking Practice

Plate 41: Vehicle Domained Public Realm

Plate 43: Joint Usage



5.2 Parking Initiatives

The aspiration is to move long stay 
car parking to the major town centre 
approaches (see Drawing XXXX).  On 
the north-west approach the Amber 
Valley District Council Car Park would be 
converted to public long stay parking.
The Co-op car park will be also be signed 
as long stay for visitors from the South.
At the eastern approach, it is anticipated 
that the feasibility of building a long stay 
facility adjacent to the former railway line 
will be explored as part of the greenway 
development.

With the long stay visitors removed 
from the inner town centre, it would 
be possible to rationalise the inner car 
parks.  This would include removing two 
locations to release development land: 

• Shirley Road (Blue – Long Stay)
• Crossley Street (red – Short Stay)

The car park signage will also need to be 
improved to ensure that visitors are able 
to make the correct choice of location.

The table xxx opposite explores a number 
of charging options. The options show 
different ways of combating any potential 
negative perceptions in the hope of 
attracting visitors who may be put off 
visiting because of the charges:

The recommendations for parking will 
ultimately be determined by Amber Valley 
District Council given the implications for 
its parking strategy.

The interventions suggested above could 
be tested relatively inexpensively on the 
ground to assess their effectiveness prior 
to full scale implementation.  The two-
way operation, junction signalisation, 
signing improvements and car park 
charging regimes should all be trialled as 
a critical next step to test the reaction of 
the users of the scheme and allow the 
benefits/drawbacks of each option to be 
evaluated.

Option Pro’s Con’s

Free after 3pm • Attract new customers
• Encourage link trips with school runs
• Extend busy part of the day for traders

• Additional traffic combined with school traffic would be focussed 
into small time period.

• Less revenue
• Could reduce trade at other times of the day

Free (time limited) parking on Market Days • Could encourage new visitors to market
• Could encourage market as alternative for local convenience 

shopping

• Less Revenue
• Likely to reduce visitors on other days
• Unfair competition against rival local market towns

Max 2 hours stay free • Would increase competitiveness against other destinations
• New shoppers would be spread over full day

• Dramatic loss of revenue
• More sophisticated enforcement required
• Unfair competition against rival local market towns

Remove all charges • Would increase competitiveness against other destinations
• New customers would be spread over full day

• Total loss of revenue
• Danger of discouraging sustainable transport 
• Unfair competition against rival local market towns
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Table 1 Car Park Charging Options

Key

Long Stay Car Park

Short Stay Car Park

Key

Junction Improvements

Proposed Shared Surface

Two Way

Relocated Bus Stops Away from Shared Surface

Figure 12: Car Parking Strategy Figure 13: Highway Strategy



5.3 Key Development Opportunity 
    Site 1 - Market Place

5.3.1. Overview

Whilst providing a base for Ripley Market 
the primary function of the Market Place 
is as a town centre car park. The space 
is contained on all four sides and offers 
significant opportunities to accommodate 
active and passive uses although the 
configuration of High Street along its 
eastern edge does little to reinforce what 
was previously the centre of the town.

The primary aim for this area is to:

• create a high quality pedestrian space;
• provide an open lively gathering point 

with active edges;
• increase the flexibility of the space 

(Market, retail and café/restaurant use)

These aspirations can be achieved by:

• reconfiguring the square introducing 
a variety of floorscape treatments and 
additional street trees (French Square) 
to re-establish this space as the heart 
of the town with clear priority for 
the  market/pedestrian usage, whilst 
retaining short stay parking provision;

• downgrading status of carriageway 
(High Street) along eastern edge to 
allow for pedestrian priority;

• promoting new mixed use 
development along western edge to 
square with active uses at ground 
floor (large retail units with residential 
above), the corner building being 
retained.

• Developing a  new mixed use block 
on long stay car park, (3 storey) 
supporting retail with residential 
above, to improve enclosure to square

• encouraging way marking/landscape 
treatment, to strengthen the link and 
visual connection between the park 
and Market Place

  providing contemporary lighting to the 
space to promote night time drama

• remodelling/introducing new seating 
around the perimeter of the space;

• demolishing and landscape 
remodelling of the north-east corner 
between the square and churchyard 
to promote improved visual linkage 
between the church and the Market 
Place to promote ‘arc’ of civic space

• reorganising municipal gardens to 
reduce impact on visitor car park

• reorganising of long stay car parking 
with new entrance and signage

In reconfiguring highway arrangements 
through the square opportunities exist for 
those uses ‘facing on’ along the eastern 
edge to spill out and create improved 
enlivenment. These works are seen as 
critical to the successful ‘reworking’ of 
this space. Ultimately, however, success 
will depend on achieving the right mix 
of attractions, retail, catering and event-
based uses.
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Figure 14: Key Opportunity Site 1 - Market Place

Plate 45: Photo of Market Place Site

Plate 44: Photo of Market Place Site

Key

Existing Buildings

Existing Gardens

New Buildings

New Hard Landscape

New Soft Landscape

Parking Signage and 
Information Point

Improved Access to
Long Stay Parking

160 Space Long Stay Car Park

New Connection Between Park
and Market Place

Improved Civic Garden

West Side of Market Place
Closed to Through Traffic

3-Storey
Mixed Use 
Development

Mixed Use Development

“Market Place offers significant 
opportunity to accommodate 
both active and passive uses”

Figure 15: Preferred Option for Market Place



5.3.2. Summary of Development Mix

• Re-modelling of Market Place
• Remodelling of civic garden and 

development of pedestrian linkage to 
park

5.3.3. Outline Schedule of   
    Accommodation

Unit 1 30 x 10
30 x 10
30 x 10

300m² GF Retail
300m² FF Residential
300m² SF Residential

900m²

Unit 2 20 x 8
20 x 8
20 x 8

160m² GF Retail
160m² FF Residential
160m² SF Residential

480m²

Unit 3 20 x 8
20 x 8
20 x 8

160m² GF Retail
160m² FF Residential
160m² FF Residential

480m²

Unit 4 20 x 10
20 x 10
20 x 10

200m² GF Retail
200m² FF Residential
200m² SF Residential

600m²

New Civic Garden 1225m²

Landscape Link Park /  Market Place 1080m²

Long Stay Car Park – Market Place (West)

Unit 1 12 x 30
12 x 30
12 x 30

360 m² GF Retail
360 m² FF Residential
360 m² SF Residential

1080m²

Budget Costs £9.3m

see appendix 1 for further details
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Figure 17: Market Place looking West

Figure 16: Market Place looking North East

“rediscovering the 
centre of the town, 

strengthen edges 
and new linkages”



5.4 Key Development Opportunity 
    Site 2 - Sainsbury’s Backlands

5.4.1. Overview

This relatively large land parcels located 
immediately north of the town centre 
core. It is a ‘gap site’ which links 
Grosvenor Road and Church Street, with 
weak north-south pedestrian linkages 
connecting these two roads.

Vehicles and pedestrians can access 
the site from Church Street but there 
is currently no vehicular access from 
Grosvenor Road.

The unoccupied Sainsbury’s building 
fronts onto Grosvenor Road, with the 
remaining ‘backlands’ area used as a car 
park.

The library is located immediately 
adjacent to the site orientated 
perpendicular to the street and is 
surrounded by a mix of retail and 
commercial uses.

In bringing forward this area for 
redevelopment and re-ordering it is 
fundamentally important to recognise 
that the individual blocks must not 
be plotted as discrete units similar to 
‘chocolates in a box’ but rather, that 
the design principles sign-posted in this 
report be employed to ensure that this 
‘restructured quarter’ demonstrates a 
clear sense of place and identity which 
successfully meshes into the Ripley 
context and stitches Grosvenor Road to 
Church Street with secondary linkage to 
High Street.

The primary aim for this are is to:

• reorder the urban structure to 
strengthen links north-south and east-
west whilst rationalising car parking

• promote public realm works which 
contribute to an ‘arc’ of civic spaces 
opening up visual connection to the 
church and;

• introduce a mix of development to 
strengthen this ‘civic hub’

These aspirations can be achieved by

• redeveloping the block form to 
support a mix of civic, retail and 
office uses through promotion of a 
permeable block layout which will 
make this part of the town centre 
more understandable

• promoting a configuration which will 
“open up” views towards the church 
tower and contributing to the ‘arc’ of 
civic spaces

• encouraging floorscape treatments 
/ way making and contemporary 
lighting which will help reinforce 
north-south and east-west links and 
help improve the pedestrian network 
within the town centre

• ensuring that the ‘Library Square’ 
possesses a distinct identity which is 
clear from the clues articulated by the 
new urban fabric which will “contain” 
the newly created space

• ensuring that the architectural form, 
massing scale is relevant to context yet 
executed to fulfil 21st century design 
ambition

• consolidating/rationalising the area 
currently allocated for surface car 
parking in a way which will ensure 
the civic space created is principally 
ordered to encourage enhanced 
pedestrian movement with car parking 
discretely located within the ‘enclosed’ 
courtyard
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Plate 46: Photo of Sainabury’s Backlands Site Figure 19: Preferred Option for Sainsbury’s Backlands 

Key

Existing Buildings

Existing Gardens

New Buildings

New Hard Landscape

New Soft Landscape

2-Storey Retail
Consolidated Short Stay
Parking

Key

Existing Buildings

Existing Gardens

New Buildings

New Hard Landscape

New Soft Landscape

Visual Connection to
Church Tower

New Link Between
Library and Market Place

New North-South 
Link

Enhanced
Library

2-Storey Retail

2-Storey Retail

Consolidated
Short Stay
Parking

Library
Square

“reconstructed quarter demonstrates 
a clear sense of place and opens 

up visual connections 
with the church”

Plate 47: Adhoc car parking to rear of Library

Figure 18: Key Opportunity Site 2 - Sainsbury’s Backlands



5.4.2. Summary of Development Mix

• new civic Library Square and north/
south, east/west linkages

• demolition and redevelopment of 
Sainsbury’s with two storey retail

• demolition and redevelopment of 
Wilkinson’s with 2 no. two storey 
mixed use retail and office units and 2 
no. single storey retail units

• reworking of library building to 
respond to setting

• provision of new single storey retail 
space to interface with Grosvenor 
Road

5.4.3.  Outline Schedule of   
    Accommodation

Civic Library Square 2100m²

Wilkinson’s – Unit 1 25 x 20
25 x 20

500m² GF Retail
500m² FF Retail

1000m²

Unit 2 16 x 14
16 x 14

224m² GF Retail
224m² FF Office

448m²

Unit 3 8 x 16 128m² GF Retail 128m²

Unit 4 8 x 16 128m² GF Retail 128m²

Sainsbury’s Unit 1 24 x 12
24 x 12

228m² GF Library
228m² FF Retail Storage

456m²

Library Site 12 x 12
50 x 12

144m² GF Library
600m² FF Library

744m²

Unit 1 24 x 35 840m² GF Retail 840m²

Budget Costs £10.7m

See appendix 1 for further details
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Figure 21: Sainsbury’s Backlands looking North West

Figure 20: Market Place looking South East

“a new public sqaure 
completing the arc 

of civic space”



5.5 Key Development Opportunity 
    Site 3 - Eastern Gateway 

5.5.1. Overview

This relatively small site is located 
in a prominent location on the 
eastern approach to the town centre.
Nottingham Road, a main town centre 
approach, separates the site in two.

The northern part of the site is occupied 
by office and commercial uses and the 
southern parcel of the site is used as a 
Building Merchants.

Vehicles and pedestrians access both 
parts of the site from Nottingham Road.

A former railway cutting forms the site’s 
eastern boundary providing a green, 
recreational edge to the town centre.

The sites are bound to the north, south 
and west by a mix of uses including 
residential, retail and commercial.

The primary aims for this area are to :

• Promote redevelopment opportunities 
on either side of the road which 
support mixed use/leisure functions 
supported by car parking and 
strengthen the ‘gateway’ entrance into 
the town centre

• Promote connections to the 
‘greenway’ corridor

These aspirations can be achieved by:

• promoting a phased redevelopment 
strategy for this critical eastern 
approach by initially pursuing the 
opportunities to create a pedestrian 
link from the ‘greenway’ on to this 
town centre approach through 
pathway works, signage and lighting

• promoting development of long 
stay car park for 40 vehicles on 
the northern side adjacent to the 
‘greenway’

• promoting three storey mixed use 
development on short stay ‘gap site’ 
car park with parking and access 
maintained at the lower level, in order 
to build back the retail frontage and 
improve a sense of street enclosure

• promoting redevelopment of the 
garage plott to the north in order to 
support mixed use

• finally testing the feasibility of 
redeveloping  the builders merchant’s 
plot to the south to support further 
mixed use together with ancillary long 
stay car parking provision

• ensuring that the architectural form 
massing and scale is consistent with 
the desire to affirm this as the eastern 
gateway to the town centre executed 
to fulfil 21st century design ambition
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Figure 22: Key Opportunity Site 3 - Eastern Gateway

Plate 49: Photo of Eastern Gateway Site

Plate 48:Greenway...eastern approach Figure 23: Preferred Option for Eastern Gateway 

Key

Existing Buildings

Existing Gardens

New Buildings

New Hard Landscape

New Soft Landscape
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Car Park

2-Storey Leisure 
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Long Term Potential 
for Further Leisure / 
Retail Use

Short Stay Car Park

New Shared Surface
to Form Public Space

“redevelopment supporting mix of 
uses linkage to greenway”



5.5.2. Summary of Development Mix

• new pedestrian access from western 
end of  the  existing bridge structure 
down to former railway,  greenway 
corridor supported by appropriate 
lighting and signage

• replacement of existing garage and 
redevelopment with one and two 
storey mixed use

• provision of ancillary long stay car park 
facility

• replacement of existing builder’s 
merchants and redevelopment 
with one and two storey mixed use 
together with small long stay car 
parking facility

• three storey mixed use retail and office 
unit on ‘gap site’

5.5.3. Outline Schedule of   
    Accommodation

Garage Plot Redevelopment (North of 
Nottingham Road) 

Unit 1 10 x 10 100m² GF Leisure Retail 100m²

Unit 2 10 x 10 100m² GF Leisure Retail 100m²

Unit 3 8 x 12 96m² GF Leisure Retail 96m²

Unit 4 15 x 10
15 x 10

150m² GF Leisure Retail
150m² FF Office

300m²

Building Merchant Redevelopment (South 
of Nottingham Road) 

Unit 1 10 x 10 100m² GF Leisure Retail 100m²

Unit 2 10 x 10 100m² GF Leisure Retail 100m²

Unit 3 10 x 10 100m² GF Leisure Retail 100m²

Unit 4 10 x 10 100m² GF Leisure Retail 100m²

Unit 5 10 x 10
10 x 10

100m² GF Leisure Retail
100m² Office

200m²

Long stay car park north 35 spaces

Long stay car park south 10 Spaces

Pedestrian access to former railway / greenway

Budget cost £6.8m

See appendix 1 for further details
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Figure 24: Eastern Gateway looking North West 

Figure 25: Eastern Gateway looking South West

“strategic gateway to town 
centre, a new sense of arrival”



5.6 Key Development Opportunity 
    Site 4 - Southern Approaches

5.6.1. Overview

This large site is located between the 
town’s core to the north and residential 
area to the south. 

The Co-op building is located on the 
north-west corner of the site and the 
remaining area is used as surface car 
parking for the Co-op store.

The site can be accessed by vehicle or 
on foot from either the High Street or 
Crossley Street. 

This site also includes the disabled 
car park located off Crossley Street 
and is surrounded by a mix of retail, 
commercial, residential uses.

The primary aims for this area are to:

• re-order this southern gateway/town 
approach to promote a positive sense 
of arrival

• strengthen connections with Oxford 
Street

• introduce a new civic space with 
additional retail opportunities as a foil 
to the Market Place

These aspirations can be achieved by:

• re-providing the co-op foodstore to 
southern boundary configured to 
contribute positively to the space with 
which it relates

• establishing a major new public 
space as a counterpoint to Market 
Place introducing a consistency of 
floorscape treatment which establishes 
a relationship with Market Place

• promoting animated edges to the 
space which collectively create a 
positive sense of enclosure

• ensuring a range of additional retail 
units appropriate to contemporary 
retail requirements are made available 
to bolster the town’s offer

• creating opportunities for south facing 
café/restaurant to spill-out/enliven the 
new square

• configuring waymaking, landscape 
treatment to strengthen pedestrian 
link and visual connection between 
the newly configured store, the square 
and Oxford Street
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Figure 26: Key Opportunity Site 3 - Eastern Gateway

Plate 51: Photo of Southern Approaches Site

Plate 50: Photo of Southern Approaches Site Figure 27: Preferred Option for Southern Approaches 

“re-ordering the southern gateway
to create a sense of arrival”

Key

Existing Buildings

Existing Gardens

New Buildings

New Hard Landscape

New Soft Landscape

Stronger Active Linkage
Between Oxford Street 
and New Square

Long Stay
Car Park 

New Major
Public Square

New Major Retail

3-Storey Retail

2-Storey Retail

2-Storey Retail
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5.6.2. Summary Development Mix

• new civic square to mark southern 
gateway approach to town centre with 
strengthened linkage to Oxford Street

• redevelopment of Co-op Superstore 
along southern edge to site

• provision of additional retail space A1/
A3 to northern and eastern edge of 
newly formed square

• Infill retail unit in ‘gap site’ to western 
side of High Street facing onto new 
square

• reconfigured access to long stay car 
park to the rear of the new Co-op 
Store

5.6.3. Outline Schedule of   
    Accommodation

New Civic Square 3600m²
Superstore Retail Unit 80 x 30 2400m²

Western Edge 

Unit 1 10 x 24
10 x 24

240m² GF Retail
240m² FF Retail Storage

480m²

Unit 2 10 x 24 240m² GF Retail
240m² Ff Retail Storage

480m²

Unit 3 8 x 12 96m² GF Leisure Retail 96m²

Unit 4 15 x 10
15 x 10

150m² GF Leisure Retail
150m² FF Office

300m²

Northern Edge 

Unit 1 12 x 20
12 x 20

240m² GF Retail
240m² FF Retail Storage

480m²

Unit 2 12 x 20
12 x 20

240m² GF Retail
240m² FF Retail Storage

480m²

North East Corner Car Park

Unit 1 20 x 8 
20 x 8 

160m² GF Retail
160m² FF Retail Storage

320m²

East Edge to Square

Unit 1 12 x 30
12 x 30

160m² GF Retail Storage
160m² FF Retail Storage

320m²

Unit 2 24 x 24
24 x 24

576m² GF Retail
576m² FF Retail Storage

1152m²

Budget Costs £10.7m

See appendix 1 for further details

Figure 28: Souther Approaches looking North East

Figure 29: Southern Approaches looking South West

“major civic square as a foil to 
the market place securing new 

retail anchor development”



Next Steps

This Masterplan framework identifies 
four Key Development Opportunity 
Sites (KDOS) seen as critical to Ripley’s 
renaissance and promotes a remodelling 
of the public realm as a mechanism to 
stitch together the initiatives. 

There are SIX critical steps identified as 
being essential if the momentum is to be 
maintained and Ripley’s regeneration is 
to move a step further forward towards 
realisation.

Based on the positioning of the 
KDOS, develop a public realm 
design guide to assist in achieving 
a compact, highly attractive and 
properly managed street scene. This 
would include guidance on: 

  - surface treatment
  - planting
  - signage/way marking
  - lighting 

Develop a set of individual 
Development Briefs for each of the 
KDOS to ensure that when proposals 
come forward for the sites identified, 
then they are compliant with the 
ambitions set within this framework.
Build upon the high level ‘movement 
principles’ advocated in this report 
and further test the feasibility of 
implementing the proposed changes.
Test and monitor the various parking 
regimes suggested over a 4 month 
period to inform implementation of 
an amended parking strategy for the 
town.
Having concluded the highway 
monitoring, agree leader projects 
(highway and public realm works) 
commission design and consider 
procurement through potential 
planning agreements.
Further consider the feasibility 
of developing a Shop Frontage 
Design Guide and Shop Frontage 
Improvement Scheme with ‘staircase 
funding’ available on the downward 

•

•

•

•

•

•

taper over a three year period.
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Figure 30: View south east towards “Library Square”



Appendix 1: Ripley Masterplan Costings
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